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Jason Makansi, Chairman
President, Pearl Street

Nicholas Bohl
Plant Manager
St. Charles Energy Center

Dr. Barry Dooley
Structural Integrity Inc
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MEET TEAM CCJ

Scott Schwieger, General Manager

Focused on continually improving and developing print and digital products to connect end users
with their peers and solutions providers within the CCGT industry, Scott helps drive collaboration
and dialogue among stakeholders. As program director of the CCJ Best Practices Awards program,
user-group session reporter, and moderator of industry web events, Scott ensures CCJ followers are
presented relevant, timely, and valuable content across all platforms.

Steven Stultz, Consulting Editor

Following his career at Babcock & Wilcox and McDermott International, Steve joined CCJ as Consult-
ing Editor. He writes and edits on various topics including heat recovery steam generators (HRSGs),
water- and air-cooled condensers, system chemistry, balance of plant equipment, and mechanical
construction. He was Editor-in-Chief for two editions of the B&W textbook Steam/Its Generation
and Use, and Technical Editor — Nuclear for a third. Steve attends and reports on selected user
groups and monitors international events.

Lisa Juncaj, Sales Manager

Lisa brings with her over a decade of experience in print and digital content/creative/layout pro-
duction. Lisa will assist in developing hybrid marketing programs to achieve rapid name/product
recognition with end users and cultivate adopters of supplier products and services.

Editorial Advisory Board
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Bob Anderson
Competitive Power Resources

Garry Grimwalde
Utilities Generation Technician
Riverside Public Utilities

Bobby Noble
Program Manager Gas Turbine R&D

Electric Power Research Inst. (EPRI)

Sam Graham
Plant Manager
Tenaska Virginia Generating Station

Peter So
Director of Project Management
and Development, Calpine

Principal, Gas Turbine Coach
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Combined Cycle Journal does not operate as other traditional
publications do and we do not have a pre-arranged editorial plan
for the coming year that we can outline here. This allows us to
keep our editorial current, relevant, and interesting. That is why
our subscribers keep reading it. This also requires a free-flowing
calendar. We rarely sacrifice good content for a timely publish-
ing schedule, as you can see.

General Topics covered in every issue:

Best Practices Awards

2026 Editorial Highlights

General Deadlines for space reservations and
materials (subject to change):

#85 February 2, 2026
#86 April 20, 2026
#87 July 27, 2026
#88 October 26, 2026

Producing power at lowest cost in an environmentally sound manner while maintaining high availability and reliability requires that
plant personnel do the “little things” better than the competition. Featured will be a collection of “best practices™ gathered from

gas-turbine-based plants across the globe

Users Group Roundup information

Our editors have a unique relationship with the users groups in the gas turbine community and attend and report on their many activ-
ities and presentations throughout the year. 2026 will feature a great deal of content from the various conferences CCJ participates
in, such as HRSG Forum, 7F, 7EA, 6B, Frame 5, 501F, A0G, CCUG, STUG, GUG, PPCUG, and many more)

Plant visits

Advancements in state-of-the-art technology applied to gas-turbine-based generating facilities (simple cycle, cogen, combined
cycle) are presented by way of case studies. Plants visited are generally noted for their innovation and for having installed equipment
and systems to maximize, to the extent possible, efficiency, reliability, and/or availability and to minimize emissions.

Also

Gas turbines, heat-recovery steam generators, steam turbine/generators, auxiliaries, controls and instrumentation, plant operation

and maintenance, emissions control, water treatment, lubrication
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Display Advertising

Ad Size Single Issue All 4 |ssues

(per insertion)
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Spread $6,250 $5,000
Full Page $3,750 $3,000
2/3 Page $3,000 $2,750
1/2 Page $2,750 $2,500
1/3 Page $2,250 $2,000
1/4 Page $2,000 $1,800

File Format
- Preferred: PDF/X-1A and TIFF/IT-P1

- Additional File Formats: TIFF and EPS Trim Si?e: 8 In. widex 10 7/8 in. dee.p.
- All fonts in EPS files must be converted to outlines Note: Live 'rnatter must be kept 1/2 inch
- Any art or production work necessary to complete the from all trim edges.

preparation of an ad is subject to supplemental charges.
- Please ask us for a quote.

Full Page 2/3 Page

Vertical

1/2 Page

Horizontal

Spread: Full Page: Two-Thirds Page Half Page Horizontal:
Bleed - 16 1/4"wx 11 1/8" h Bleed -8 1/4"wx 11 1/8"h Vertical: 63/4"wx47/8"h
Non-Bleed - 7"w x 10”h 41/2°wx10"h

1/4 Page

1/2 Page

1/2 Page
Island

Vertical

Island
1/2

Page

Vertical

Half Page Island: One-Third Page Vertical: One-Third Square: Quarter Page
L1/2°wxT1/27h 21/6"wx10"h 41/2°w x 4 7/8"h Vertical:
33/8"wx47/8°h
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2026 Circulation-Bemographics

Total Print Circulation® 7850

Circulation Breakdown:
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Generators: Utilities and Merchant Power Plants: 82.3%
Within this group, 77.8% are directly responsible for
plant management and plant supervision.

Design/construct, Engineering and Consulting Firms: 3.3%
Countries served:

Service and Equipment Providers: 8.5%

USA 122

Bonus distribution at or following user-group events: 5.1% CANADA 225
MEXICO 144

Other, including Government and Regulatory: 0.8% Rest of World 359

Why COMBINED CYCLE Journal

Market served: The COMBINED CYCLE Journal (CCJ) serves key personnel at combined-cycle, simple-cycle, and cogeneration facilities powered by gas turbines
and located throughout the Western Hemisphere. Our online edition of CCJ and CCJ ONsite newsletters serve electric-generation professionals who design,
construct, manage, operate, and maintain these types of powerplants worldwide.

Market Size: U.S. gas-turbine-based powerplants have an aggregate capability of more than 500,000 MW. They comprise the world’s third largest generation
market. Only two countries—the U.S., of course, and China—have more total generating capacity than we have at plants powered by gas turbines.
Combined-cycle plants represent about 60% of the U.S. fleet’s gas-turbine-based capacity—simple-cycle and cogeneration plants the remainder. Tens of
thousands of megawatts of additional gas-turbine-based generating capability is under construction or planned, about three-quarters of that designed into
combined-cycle facilities. In addition to business associated with new-plant construction, equipment and services providers have a reservoir of opportunities
at operating plants. Consider that over the expected 20-year life of a typical combined-cycle facility, owner/operators could spend as much as the original cost
of the unit on 0&M and equipment upgrades (not including fuel and personnel costs). For a 500-MW plant, that equates to about $50-million annually (average
over the life of the plant in round numbers).

User Groups: The COMBINED CYCLE Journal has strong ties to the community of engineers and managers working at generating facilities powered by gas tur-
bines. Our reach into the plant is facilitated by the CCJ’s close association with key industry user groups—the plant manager’s lifeline to timely solutions to
plant problems. We regularly participate in meetings of the 7F Users, Frame 6 Users, 7EA Users, THA & 9HA Users Group, Western Turbine Users, 501F Users,
Combined Cycle Users, Steam Turbine Users, Generator Users, Air-Cooled Condenser Users, NAES Plant Managers, NAES 0&M Managers, Alstom Owners Group,
and other independent user organizations.

Members of our Editorial Advisory Board have years of plant management and/or consulting experience focused on plant 0&M problem-solving. The board
includes: Robert W. Anderson, formerly Manager of CCGT Services-CT Operations for Progress Energy and now in private practice; Bobby Noble, EPRI Program
Manager for Gas Turbine R&D; Sam Graham, Plant Manager, Tenaska Virginia Generating Station; Jason Makansi, President, Pearl Street; Nicholas Bohl, Plant
Manager, St. Charles Energy Center; Peter So, Director of Project Management and Development for Calpine; Garry Grimwade, Utilities Generation Technician,
Riverside Public Utilities; and Dr. Barry Dooley of Structural Integrity Associates

COMBINED CYCLE Journal Subscribers: COMBINED CYCLE Journal provides an opportunity for you to address this market in a highly focused manner. The over-
whelming majority of subscribers to the CCJ print edition are technicians, engineers, and engineering managers who focus exclusively on generating plants
powered by gas turbines.
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COMBINED CYCLE

Total Digital Circulation: 26,500

Digital Opportunities

JOURNAL

(2

One-Stop-Shopping For All Your Industry Information

The gas-turbine-based power sector’s premier content provider now offers a platform to access and share the current issue of CCJ,
webinars, blog posts, archives, industry best practices, user-group information, and vendor services. Let our search engine direct you
to the material you need. Need some background on how to inspect an HRSG? Google it! on CCJ Online. Want to know what the 501F User
Group is planning? Just click on the industry’s only comprehensive user group schedule.
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Exclusive Digital Display Ads

— Limited to fifteen (15) participating companies
— Top leaderboard ad rotating with four right rail ads available on magazine content pages and the home page.
— Onrefresh or page click, a new set of ads appears for visitor.

Banner Ad Specifications

Rate

— $1500 per quarter, one-year commitment required. Dimensions

— 200,000 impressions ($0.03 per imp) % — Top Leaderboard ads: ~ 728x90
guaranteed per year. 5 went | — Right Rail ads: 300x250

it Rail

— JPEG, PNG, html5, GIF (animated)
— 5 MB max file size

2025 Annual Website Traffic

117,000 unique visitors

352,000 page loads

61% of visitors are from the USA
39% are international

112,000 (31%) search engine traffic

Advertiser provides both size ads which rotate
through all positions.

CUSTOM E-BLAST

CCJ Onsite: Vendor Solutions Custom E-blasts

6

Rate:  $3000 per deployment
— Limited to twenty (20) sole-sponsored emails E-Blast Specifications
per year. HTML:
— Valuable target-marketing opportunity for - 800 px width limit
companies trying to reach end-users at - 5MBHTML
gas-turbine-based power facilities. Optimize images for fast
— Easily deploy white papers, product loading fﬂﬁﬁcmmnm. ,_.,...“.:.—

announcements, and a variety of marketing
collateral.

Great tool for lead generation.

Custom, vendor-sponsored content sent out to
the CCJ digital, global subscriber base of 26,500

Hi-Res PDF equivalent:

7x10 inches (like a full
page print advertisement)

in the form of an email newsletter.
Emails are posted as a page on CCJ for continue
access.

www.ccj-online.com 2026 Media Kit
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CCJ ONsite E-Newsletters

CCJ’s up-to-the minute information portal

Live updates from the field and from the industry’s most important user group meetings. Email newsletters keep
users informed of latest developments and solutions. With travel budgets being trimmed, not everyone can make
it these meetings and share in the valuable information exchange. Extending the reach of the user groups through
CCJ ONsite amplifies your message to the entire gas turbine community.

Gas Turbines
Steam Turbines

Addressing weather Main Stop Control ValE
resilience, risk and Bucket Replacem
management, and outage i
execution @ CCUG 2024

Plan to attend CCUG 2025
for new perspectives in
O&M (August 25-28)

Improvise, adapt, overcome:
Navigate power’s new
frontiers at the Power Users
Annual Conference

FINAL CHANCE: HA users
convene in Greenville to
share operational insight,
OEM updates

Life-long learning abounds
across five user group Need more CT output?
conferences @ Power Users Click t calcuate your performance

Imgrovemient using our progrietary

2024 bar ulencer.

- AR | )
-ATIONFORLIFES) ARNOLD ;)
UPCOMING USER GROUP MEETINGS

WWW.POWErUSers.org

www.hrsgamericalatina.com

Rates:

Leaderboard Duo (top & bottom): $1250
both positions available per E-Newsletter

Right Rail Ads: three available positions per E-Newsletter ~ $750

Ad Secifications:
Leaderboard Duo (Top & Bottom):
Dimensions: 728 x 90
File Size: 5 MB
Right Rail ads:
Dimensions: 300 x 250
File Size: 5MB
Must be .gif (animated or static) or .jpg

Scheduled conferences (reports, announcements, relevant content)

— 501F and 5016 Users - Siemens Technology (3)

— V Users - Siemens Technology (1)

— WTUI - GE Aeroderivative Gas Turbines (2)

— CCJ Best Practices Awards, Gas Turbine Projects,
Advanced-class Turbines (4)

— TF Users Group - GE Technology (3)

— HA Users Group - GE Technology (1)

— Combined Cycle Users Group - CCUG (3)

— Steam Turbine Users Group - STUG (2)

— Generator Users Group (2)

— Power Plant Controls Users Group (1)

— Legacy Turbine Users Group - GE 7E, 6B, 5 Technology (3)

— Heat Recovery Steam Generators (4)

— Alstom Owners Group (1)

— FT4/FT8 Aeroderivative Gas Turbines (1)

Newsletter and email blasts go to our list of
26,500 people around the world.
Newsletters with ads will be archived on CCJ ONsite for one year.
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CCJ WEB EVENTS

Webinar Slots Available in
Extend your reach to readers of CCJ and CCJ ONLINE

Rate: $5000 per 60-minute webinar

Hosted webinars available for companies intent on reaching a target audience for their product or service. CCJ pro-
motes the event to owner/operators of gas-turbine-based power facilities via print and digital channels. Logistically,
CCJ handles registration, production, moderation, follow-up, and lead generation. Here’s how CCJ works to get you the

right attendees:

Email invitation blasts to user group
subscribers/past attendees
Announcement on CCJ home page

Continual promotion in CCJ e-newsletters

Print CCJ promotion

CCJ recap article published
Webinar recording posted and distributed

Hybrid Marketing Programs

Social Media

Rate: $500/post

LinkedIn posts shared through CCJ
account and reshared by personal
account of Scott Schwieger, GM of CCJ

10,000 total followers
5,000 total connections

Please call to discuss a variety of customizable opportunities where COMBINED CYCLE Journal will partner you to
develop a blend of sponsored and customized editorial with a digital- and print-focused advertising campaign for a
full-fledged marketing effort focused on the gas-turbine-powered electric generation industry.

CCJ is the exclusive, trusted media partner with exclusive access for the following independent, user-run organiza-

tions with responsibility for gas and steam power-generation assets, including but not limited to:

TF Users Group FT8 Users Group
HA Users Group Alstom Owner Group
HRSG Forums (USA, Europe, Australia, América Latina) PSM Asset Managers Conference
Western Turbine Users ProEnergy LM6000/2500 Conference
Combined Cycle Users Group
Steam Turbine Users Group
Generator Users Group Anintegral part of our collaboration is to assist with
Power Plant Controls User Group informal introductions to key players at user group
501F Users Group meetings, steering committee members, potential
5016 Users Group channel partners, etc., to help facilitate the campaign
TEA Users Group implementation and growth objectives.
Frame 6 Users Group
Frame 5 Users Group Partnership benefits:
Siemens V Users Group — Custom editorial expertise.
Advanced-Class Gas Turbine Users Group — Unparalleled market intelligence.
NAES Plant Manager Meeting — Trusted, veteran industry source.
NAES 0&M Manager Meeting
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